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operate in Asia, Africa and the Middle East. The company’s first US. hotel
opened in the 19705 and the largest in the entire chain is coming to Orlando.

The InterContinental Resort & Residences Ortando at Palazzo Del Lago.
which will boast 1,215 luxury rooms including 778 one, two and three-
bedroom hotel-condominium residences, will grace the shores of Lake Bryan,
2 214-acre spring-fed lake situated less than five minutes from Walt Disney
World. The name Palazzo Del Lago means ‘patace on the lake’ in Italian. With
such a “palatial’ titie, the grand scale nature of this project is simply mandated.
Designed in classic Malian Renaissance archétectural style, Palazzo Del Lago
proffers all the expectations of the InterContinental brand.

Branding serves a purpose by delwering the goods based on an mage.
These quality real estate brands complement Flonida's international brand
Identity by enhancing all the state has to offer. The combination of the sharp
mental images conveyed by these real estate properties and their fabulous
Florida locations creates an almost inresistible opportunity for consumers, who
should feel more than comfortable when they make thew real estate decisions.
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Editorial

Branding works in real estate, loo. The Regls
conveys an image of genteel refinement. Trump says first-
dass in 2 stylish way. InterContinental is worldly and
sophisticated. All of these renowned brands have a
presence in Forida, whach is a brand itself

Al the S1. Regis™ Resort & Residences, Bal Harbour,
the brand makes a statement quietly, with dignified style
and boundless grace. The huxurious property will be the
ultimate address in this exclusive, seaside enclave and will
uphold the tradition of unparalleled services and amenities on which the
legendary brand was founded

Comprising of 268 ultra-luxury residences, 36 condo-hotel suites, 183
hatel rooms and 24 St. Regis Residences Chub in three all-glass towers, 51
Regis will also boast the 15,000 square-foot Reméde® Spa and state-of-the-
art fitness center, fine dining restaurants, butlers, pools, cabanas and beach
services,

The highly recognizable Trump brand is coming to Ft. Lauderdale with the
Trump Las Olas Beach Resort, Unkke many other Trump projects, thes is a
boutique property with only 95 ultra-exclusive residences. Touted as the ultimate
seaside mdumn(e the five-star ‘uwfy condo hotel will offer the créme de la

Palazzo (above), St. Regis Bal Harbour (opposite page, top), Trump Las Olas
(opposite page, bottom)

The resort features fully furnished and exquisitely finished residences, of
which a limited number of deeded, fractional ownership cpportunities are
avadable for purchase. The signature upscale Trump style lends an ambiance
to the resort, which is facilitated by a long list of over-the-top amenities and
services including estate-style butler service, a full-time concierge and valet
staff and an exguisitely appointed lobby. As i customary with the Trump
brand, every desire will be antiopated; every detail will be attended to.

The InterContinental® hotel brand imparts an elegant worldiness that
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verybody k what that swoosh, that bulls-
#ye and that distinctive red can represent. The
reason we know i, in 3 word, branding
Advertising and marketing companies spend
untold millions so we consumers don't even have to think
about it when we out o8 edit cards. We know
what we like and the reason we do is the direct result of
branding
The best branding Is memarable and creates a sharp,
mental image instantly. Nike equals swoosh; the Targe
bulls-eye has crept into the popular culture through a
series of wildly creative—and successful—television
commercials; no matter what language Coke is written in
around the world, that red can is an instant identifier of
the carbonated beverage inside. Branding, it works.
Branding works in real estate, 1oo. The St Regis
conveys an image of genteel refinement. Trump says fiest-
class in a stylish way. InterContinental is worldly and
sophisticated. All of these renowned brands have a
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By Beverly Bidney

CAN REAL ESTATE BE BRANDED?

South Florida l)(’l‘(’[()[)(’l's Say Yes!





